
1. Name

Address

E-mail

Telephone 458405                   Mobile 94001469

Rank Associate professor

Year joined institution From 2004 To present

Employer

Position(s) held

2. Education

From 2004 To 2005

Employer

Research and Training Center for Small and Medium 

Enterprises of Mongolian University of Science and Technology

Position(s) held Researcher

From 2015 To 2016

Employer Graduate School of Economics, Kyushu University

Position(s) held Researcher

Date 2023.09.28, 2023.10.04

Location Ulaanbaatar, Mongolia

Title of Organization Mongolian Marketing Association
Professional field Marketing SMART-2022, SMART-2023

6. Papers Presented Date 2021.11.29

Location Dubai, on-site and on-line

Title of Conference
“Resilience in Education: The Intersection of Challenge and 

Opportunity”

Theme
"Stakeholders’ program outcomes evaluation before and during 

the pandemic"

Date 2022.11.16

Location Ulaanbaatar, Mongolia

Title of Conference Design Vitality-2022

Theme "Үнэ цэнийг бүтээхэд маркетинг ба дизайны хоршил"

7.Publications /In English/

Dashjamts Bayarmaa

5. Professional Meeting 

Attended

4.Professional memberships 

(include offices held)

Mongolian Marketing Association

Dashjamts Bayarmaa

13381 Peace Avenue-5, Bayanzurkh District, Ulaanbaatar, Mongolia,P.O.Box-49, room 202

bayamad@must.edu.mn

Prior teaching experience

3.Prior Experience not in 

education

Tenure/ Non-tenure                Tenure

Department  /Division Business Administration

Graduate School of Economics, Kyushu University, Fukuoka, Japan

Master degree in Economics /2009-2011/

Graduate School of Economics, Kyushu University, Fukuoka, Japan, PhD degree in Economics  

/2011-2015/

Mongolian University of Science and Technology, Ulaanbaatar, Mongolia, Master degree in 

Production Management /2004-2005/

Gazi University, Ankara, Turkey, Bachelor degree in Business administration /1999-2004/

1.      Bayarmaa, D., Jargaltuya, P. Stakeholders’ program outcomes evaluation before and during 

the pandemic. Transnational Journal of Business, Volume 07, Acceptance decision made on 

March 18
th

, 2022

mailto:bayamad@must.edu.mn
mailto:bayamad@must.edu.mn


8. Research Activity Year                                   From 2004 to present

Title                                    

Natural resources and economic growth, air pollution, 

marketing, univerity governance

Research field                     Development economics, Marketing, Education

9. Consulting Year                                   2018

Client                                  CBI, Cashmere sector

Consulting field                    Export oriented marketing
Activities performed             Visit to Maison Objet 2018, training for companies

Year                                   2020

Title of Organization

University of Illinois at Urbana-Champaign offered through 

Coursera

Professional field Marketing in a Digital World

Year                                   2020

Title of Organization
UNESCO-ICHEI International Institute of Online Education, 

MUST

Professional field Big-Data-General level

Year                                   2016

Title of Organization MIT, MUST, NUM (MIT-Mongolia Initiative Project)

Professional field

Teaching & Learning Laboratory Potential Workshop (MIT-

Mongolia Initiative Project) 

Year                                   2016

Title of Organization Дээд Боловсролын Үндэсний Академи, CDIO Mongolia

Professional field

Үр дүнд суурилсан боловсролын CDIO стандарт, арга зүйг 

түгээн дэлгэрүүлэх

Year                                   From 2016 to present

Title of Organization MUST, Training Center for Consulting Engineer 

Title New trends in Marketing

Date 2023.05.17

Location Ulaanabaatar8 Mongolia

Title of Organization Business.mn
Presentation Title New trends in Marketing

Year                                   

Committee

Year 2018

Award Distinguished Education Servant
Title of Organization Ministry of Culture and Education of Mongolia

Year 2022

Award Director's Recognition
Title of Organization School of Business and Humanities

Year 2007

Award “Young Lecturer of the Year“

Title of Organization
 Computer Sciences and Management School, Mongolian 

University of Science and Technology

Year 2023.06.02

14. Recognition and Honors

15. Professionally- Related 

Community Activies

11. Seminar, training 

programs (conducted for 

Business and Industry)

12. Professional 

Presentations, Speeches

13. Institutional Services 

Performed

10. Professional Growth 

Activities

6.	Bayarmaa, D. (2014), “Some Preliminary Findings Regarding Cash Distribution from Mineral 

Wealth in Mongolia”, The Keizai Ronkyu, Vol. 148, pp. 39-49.

2.	Bayarmaa, D., (2017)“Natural Resource Abundance and Economic Growth Revisited: Does 

The Type of The Resource Matter?”  Studies in Applied Economics of Japan Association of 

Applied Economics, Vol.11 (2017), pp.1-21 

3.	Bayarmaa, D., (2017)“ Effects of Urban Infrastructure Development on Air Pollution in 

Ulaanbaatar” IFOST-2017: Ecology, environmental engineering, and civil engineering, IEEE 

Catalog numbers CFP17786-USB, ISBN 978-1-5090-5704-7, pp.329-333

4.	Bayarmaa, D. (2016)," Good Fuels and Bad Metals in a Growth Story of Transition 

Economies," Journal of Economics, Business and Management vol. 4, no. 3, pp. 188-194, DOI: 

10.7763/JOEBM.2016.V4.389

5.      Bayarmaa, D. (2014), “Literature Review on Natural Resource and Economic Growth: 

Does the Type of the Resource Matter?”, The Keizai Ronkyu, Vol. 148, pp. 23-37.



Title of Organization Bloomberg TV Mongolia

Activities Interview about industrialization of Mongolian Economy

Name Dashjamts Bayarmaa

Date 2023.09.18

15. Professionally- Related 

Community Activies


